
Facebook Ads - Website Visits 
Traffic, Remarketing and Conversion Campaigns 

Choosing your objective is important, as Facebook uses this to determine elements of your campaign such 

as available ad formats, bidding options and the way it optimizes the campaign. Traffic, Remarketing and 

Conversion ads are using custom display materials (image ad, video ad, carousel ad) and custom text in 

order to direct users to predefined landing pages (home page, product page, category/sub-category page). 

Traffic Campaign: helps to promote your website and send people to your landing pages or blog posts. This 

can be either to increase your site’s overall reach or to send users to a dedicated landing page and have them 

potentially buy your product, sign up for a newsletter, or participate in some other kind of lead generation. 

 

Remarketing Campaign: 96% of visitors that come to your website are not ready to buy. Remarketing 

campaigns allow you to target these visitors with specific ads with the specific goal of convincing them to 

convert for your offer. Through Facebook’s tracking pixel, we can identify visitors who bounced and run a 

targeted ad based on their behavior. Since users are more likely to engage with ads from brands they know 

and trust, Remarketing campaigns often cost less (with lower CPCs) and convert more. 

 

Conversion Campaign: most of the time you want to use the Conversion objective optimizing for the event 

action that matters most to your business. The conversions objective is designed to drive valuable actions on 

your website, in your app or in messenger. 
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The engagement objective is designed to get more people to see and engage with your Facebook post or 

Page. Post engagement on Facebook refers to the total number of actions people take involving your posts. 

This includes liking/reacting, commenting, sharing, claiming your offers, clicking the link, etc. 

Page Likes Campaign: is a paid advertising campaign aimed directly at increasing the number of likes for a 

Facebook Page. Having many Facebook Page likes is the purest form of social proof. Followers will be able to 

see your organic content when you post it (around 30% of the page followers are shown the content that is 

posted to the page. The higher the follower base, the more people the page can reach organically, thus 

without any cost charged by the platform.  

 

Post Engagement Campaign: you can drive more engagement on individual posts and expand its original 

reach. This helps you generate more activity on your posts and helps you get more organic followers quickly 

by offering them the kinds of posts they'll see more of if they follow the page. A post with higher 

engagement ( likes, comments or shares) is due to have a lower CMP and receive a higher number of 

impressions than a post with low engagement. Another important aspect is the fact that with each share, your 

content is distributed organically and in some cases can double the size of the audience. 

 

 

Facebook Ads – Engagement  
Page Likes and Post Engagement Campaigns 
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A catalog is a container that holds information about the items you want to advertise or sell 

across Facebook and Instagram. Shopping Campaigns, formally known as Dynamic Product Ads, 

allow advertisers to retarget audiences or appeal to prospective audiences using a dynamic 

product feed.  

Facebook Shop Campaign: A digital storefront that uses the 

Facebook platform to show your products to your potential 

customers that will only take them off Facebook and in to your 

website at the final stage of the buying process. Your shop gives 

you the ability to inspire your customers and help them find the 

products that are right for them.  

 

Remarketing Catalog Campaign: Dynamic Product Ads offer 

advertisers the ability to retarget people based on if they have 

viewed a product, added a product to cart, or recently purchased. If 

you like to retarget past purchasers, there is the possibility to up-

sell or cross-sell products based on previous products purchased. 

 

Conversions Catalog Campaign: Facebook's dynamic ads enable 

you to automatically promote your entire product catalogue across 

Facebook, Instagram and Audience Network without having to 

create thousands of individual ads. 

 

Facebook Ads – Catalog Sales  
Store Sales, Conversions and Remarketing Campaigns 
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The benefit of search ads is that you’re displaying your ad in the place where most searchers look for 

information first — across Google's vast network of search results. You can show ads to people actively 

searching online for your products and services. Google shows your ad in the same format as other results 

(except for denoting it as an “Ad”) so users are accustomed to seeing and clicking on results. 

Google Search Campaigns allow for you to display advertisements in the search listings of a Google Search. 

When running a Google Search campaign, you can pick the keyword that triggers your search and display ad. 

Search ads are ads that include rich text product information, such as a product price, features and full 

description, merchant name and description, current or limited offers. 

 

Branded search campaigns are campaigns where, when someone searches for your branded terms, you 

have paid advertisements that show up. Protecting your brand from your competitors is the most 

important reason for running branded search. There is nothing stopping one of your competitors from 

bidding on your branded keywords and having their ads show at the top of the results. This is the primary 

point that people bring up when it comes to the ethics of these campaigns. 

 

Google Ads – Search 
Branding and Top Products Campaigns 
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Today’s shoppers are always on, shopping across platforms and devices, online and offline, seamlessly. Smart Shopping campaigns help you put your products in front 

of the shoppers who are looking for what you offer on Google—whether they’re at home, on mobile, or in the store. The best part? You only pay when they click. 

Shopping campaigns, like these other types of ads, are displayed on SERPs and include detailed product information such as price and product imagery. You can run a 

Shopping campaign through Google Merchant Center, where you input specific product information that Google pulls from to create your shopping ads. 

Shopping Campaign bidding works totally different from search campaigns. There are no keywords in Shopping Campaigns! You can set the bid on the actual products 

that you are selling – this gives you a huge amount of control.  

Google Ads – Shopping Campaigns 
Smart Shopping campaigns 

People search for what they want. Smart Shopping campaigns will 

put your products in front of shoppers looking for what you sell 

on Google. The best part? You won’t pay unless you get results. 

Connect with shoppers before they even start searching for what you 

offer; like when they’re browsing their favorite blogs, using mobile devices 

and apps, or browsing millions of partnering websites, videos, and apps 

across the Internet. 

Over 40% of global shoppers say they have purchased products 

they discovered on YouTube. Reach shoppers, whenever they’re 

watching videos about products. 

More than a billion active users come to Gmail every month. Show your 

products to potential customers wherever they’re consuming content—

including their inbox. 

Google Search 

YouTube 

Google Display Network 

Gmail 



Display ads are typically image-based and are shown on web pages within the Google Display Network. The 

Google Display Network is the #1 global display ad network, reaching over 90% of internet users worldwide, 

with more than a trillion impressions served to over 1 billion users every month. The Google Display Network 

can help you reach people with targeted Display ads while they’re browsing their favorite websites, showing a 

friend a YouTube video, checking their Gmail account, or using mobile devices and apps. 

Dynamic remarketing campaigns in Google Ads consists of static images, animated images, video, responsive 

ads, and text ads that are placed on the Google Display and Google Search Network. What makes remarketing 

different from standard Display and Search advertising is the targeting. Remarketing consists of using a special 

tracking code to place cookies on the browsers of people visiting your website, and then serving ads to those 

with that cookie, specifically, on the Display and Search network.  

 

Dynamic remarketing involves serving visitors ads that are tailored specifically for them depending on how they 

have browsed a webpage. This type of remarketing includes ad messages that are created specifically for the 

visitor who’s viewing the ad, increasing their chances of coming back to your webpage for the retrieval of those 

abandoned items. 

Google Ads – Display 
Dynamic Remarketing Campaigns  
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With over a billion users, YouTube is the biggest internet video website. With video shares also rolled out 

across other social platforms, if you want to showcase quality video content then YouTube Advertising is a 

must. Video campaigns allow you to reach and engage with your audience on YouTube and through Google 

video partners.  

Besides basic identifying information like age, gender, and geographic location, with YouTube Ads you have the 

capability to target videos by Topic, Category, and Keyword. In doing so, you can increase the likelihood that the 

audience finds your ad to be relevant. Additionally, with Placement Targeting, you can identify specific YouTube 

pages you want your ads to appear on. Utilizing targeting features like these make it much easier to ensure your 

ads get in front of the right customers at the right times. 

 

Brands can use the platform to tell stories about themselves and their customers, share valuable information, 

explain their products, and more. This wide range of possibilities truly makes YouTube one of the most dynamic 

and flexible advertising platforms out there. !However, the greatest YouTube strategy cannot be executed 

without great content, and the first 5 seconds of the advertisement is the most important time to capture 

the user’s attention to forge a connection. 

Google Ads – Video 
Grow your business with YouTube Ads 
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Local campaigns are designed to help businesses provide their potential customers the information that they need to decide when and how to visit their stores. Local 

campaigns streamline the process for you, making it easy to promote your stores across Google’s largest properties including the Google Search Network, Maps, 

YouTube, and the Google Display Network. 

Local campaigns are focused on simplicity and growing your offline business goals. We provide Google with store locations, campaign budget, and ad assets. Using these 

inputs, Google’s machine learning technology will automatically optimize bids, ad placements, and asset combinations. The campaign aims to maximize your in-store value 

(using store visits, call clicks, and/or direction clicks) and promote your locations across Google properties and networks. 

Google Ads – Local Visits 
 Smart Shopping campaigns 

When customers search for businesses like yours or explore a 

local area within Google Maps, Google matches these 

actions to your business’s location. Anyone who is located 

nearby or shows interest in your location may see your ad. 

Google matches your ad to search terms that are relevant to your 

business and its location. 

Over 40% of global shoppers say they have purchased products 

they discovered on YouTube. Reach shoppers, whenever they’re 

watching videos about products. 

More than a billion active users come to Gmail every month. Show 

your products to potential customers wherever they’re consuming 

content—including their inbox. 

Google Maps 

YouTube 

Google Search Network 

Google Display Network 



LinkedIn is the biggest B2B lead generation platform for professionals and companies. Currently, it has 

more than 675 million users and increasing.  While Google Analytics has some of this covered, LinkedIn is 

going to focus on the professional aspects of your visitors. We’ll be able to see breakdowns of categories 

like job title, company, location, and industry that your site visitors belong to. 

In contrast with two of its most popular counterparts, Facebook Ads or Google Adwords, LinkedIn ads 

represent a unique opportunity for B2B marketers (In fact, 80 percent of B2B marketing leads from social 

media come through LinkedIn and 92 percent of B2B marketers prefer to use the platform over all others).  

LinkedIn Ads 
LinkedIn Ads Campaigns 

https://blackpointagency.com/paid-search/ 

LinkedIn offers solutions for each buyer journey stage, from brand awareness to 

conversion and are the fastest way to get your business in front of the world’s 

largest professional network. Keep in mind that LinkedIn is an expensive platform. 

But, while CPCs are typically higher on LinkedIn when comparing to other platforms, 

conversion rate is generally a lot higher on LinkedIn.  



Advertising on Reddit is one of the most misunderstood and underutilized marketing strategies in today’s digital marketplace.  Reddit is a discussion website that 

functions similarly to an internet forum. Reddit receives over 1.5 million unique visitors a month distributed across 130,000 sub-communities called “subreddits.” It 

is one of the ten most popular sites in the world and styles itself as “The Front Page of the Internet.”  

Reddit is admittedly more work than other platforms, but there is potential for a high return 

on investment. Reddit ads are commonly referred to as Promoted Posts and closely resemble 

regular user-submitted posts on Reddit. The main difference with ads and regular posts is 

that ads have a light blue background and have a “Promoted” label mark. Promoted Posts are 

located at the top of each listing page, and are rotated among other Promoted Posts. 

 

The community is an incredibly diversified user base, and since the platform allows you to 

select your target audience from the entire network, it’s very possible for your business to 

flourish. Because of this, Reddit can be exceedingly effective at driving traffic, even more so 

than Facebook, Twitter, and many other social networks. 

 

 

Reddit Ads 
Reach influential communities 
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